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ENGLISH VERSION

Instructions :
(1) Figures to the right indicate marks.
(2) Write the answers in main answer book.

1 What is market research ? Explain the process of
market research.

OR

1 (a) Explain various methods of market research.
(b) Explain the utility/advantages of market research
in various fields.

2 Discuss the sources of secondary data.
OR

2 (a) Explain the sources of primary data.
(b) Explain the importance of personal interview
technique of collecting primary data.

3  Explain various methods of sampling.
OR

3  Explain advantages and limitations of sampling.

4  Explain sampling error and non-sampling error.
OR

4 (a) Explain parametric and non-parametric test.
(b) Explain one variable analysis.
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